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The travel behaviour workshop was jointly organised by the SMART and MoTiV projects as part
of the Smart Cities Symposium Prague 2019 (SCSP 2019). A total of about 50 participants
actively participated in the workshop, which was structured as follows:
Opening by Ondřej Přibyl (FTS, CTU)
Presentation of H2020 MoTiV project by Giuseppe Lugano (ERAdiate team, UNIZA)
Presentation of OPVVV SMART Project by Ondřej Přibyl (FTS, CTU)
Open Panel Discussion and Interactive Survey - “Extracting actionable knowledge from
travellers’ experience in transport: challenges, opportunities, and future directions”
Moderator: Eliška Vejchodská (UJEP) & Yannick Cornet (ERAdiate team, UNIZA)
Panelists:
o
o
o
o

Ondřej Přibyl (FTS, CTU)
Giuseppe Lugano (ERAdiate team, UNIZA)
Jan Edlman (ŠKODA AUTO DigiLab)
Petra Holečková (Homeport s.r.o.)

The panel discussion engaged the audience through an interactive online instant Mentimeter
survey (https://www.mentimeter.com) consisting of 12 questions, most of them on mode
choice and perceived value of travel time.
The results of the instant survey are illustrated in the following pages. Particularly interesting
are the answers to questions 10 (Q10) on the general perception of worthwhile/wasted travel
time across transport modes, Q11 on the travel activities representing value for the traveller
and Q12 on the terms associated to worthwhile travel time.
The instant survey had as main purpose to stimulate discussion and involve participants, so the
results should not be interpreted as "scientific" ones.
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RESULTS OF THE MENTIMETER SURVEY
Question 1 (Q1)

Q1 was answered by 34 participants, largely working in the academic context.

Q2

Q2 was answered by 37 participants, mostly at their first SCSP participation.

Q3

Q3 was answered by 42 participants. Almost half of them (45%) use public transport for
commuting. Driving a car resulted the second most popular commuting option (31%), followed
by active modes (cycling and walking, both with 9.5%).
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Q4

Q4 was answered by 38 participants. The idea of ‘liveable city’ was associated to the following
popular keywords: safe, sustainable, clean, smart and green.

Q5
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Q5 was answered by 42 participants. Flexibility, travel time (trip duration) and comfort resulted
the main reasons for regular car use. Possibility of carrying goods was also a popular choice.

Q6
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Q6 was answered by 43 participants. Productivity was perceived as more important than
enjoyment or fitness among the travel time factors.

Q7

Q7 was answered by 39 participants. Public transport was the most popular choice for travelling
to SCSP 2019, possibly due a large number of local participants (Prague residents, see Q8).
Answers are in line with Q3, in which public transport was also described as a common
commuting mode.

Q8

Q8 was answered by 43 participants. Half of SCSP participants travelled from Prague and a few
others from other Czech cities.
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Q9

Q9 was answered by 41 participants. The travel time spent during the trip to SCSP 2019 was
perceived as rather good (3.9 out of 5.0) by the participants.

Q10

Q10 was the most answered question, by 44 participants. Some of the travel time is perceived
as worthwhile, with the highest values for public transport (2.5 out of 5) and plane (2.3). Driving
a car was perceived as with ‘low value’ (1.4) and being in the car as a passenger did not
significantly increase the perceived value (1.6).
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Q11 was answered by 40 participants, who could express up to three activities that were most
valued. Thinking (52.5%) and Relaxing/Sleeping (47.5%) were the most appreciated activities,
followed by Reading/writing (37.5%) and Listening to audio (30%). Within the panel discussion,
it was observed that ‘Thinking’ is perhaps misleading, as it is an activity always present. Perhaps
a more suitable term would be ‘Inspiration’ or ‘Reflection’.

Q12

Q12 was answered by 35 participants, who could express up to three words related to the
notion of worthwhile travel time. Based on the answers, worthwhile travel is about
“Productivity”, being “On Time”, but also “relaxing” and “don’t have to think”, “Comfort”,
“Fresh air” and, generally, the travel “Experience”.
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